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Discipline: Marketing research based on different data collection instruments 

Academic year: 2026-2027 

Study program: PhD School          

SYLLABUS 

 

 

Topic 1. Qualitative research in marketing  

2.1. Case study: research design and design of the scientitic paper 

2.2. Interview guide (for consumers): research design and design of the scientitic paper 

2.3. Interview guide (for company representatives): research design and design of the scientitic 

paper 

2.4. Focus grup: research design and design of the scientitic paper 

2.5. Observations: research design and design of the scientitic paper 

2.6. Data from social media: research design and design of the scientitic paper 

Topic 2. Quantitative research in marketing  

3.1. Quantitative marketing research design  

3.2. Development of the quantitative marketing research model 

3.3. Metodology and design of the quantitative marketing research 

 

References: 

Dabija, D.C., Abrudan, I.N., Postelnicu, C. (2015). Competitive strategies of fitness gyms in international 

business environment. Empirical findings through observation. In: Dunay, A., (Ed.). Proceedings of the 

5th International Conference on Management (ICoM 2015). Management, Leadership and Strategy for 

SME`s Competitiveness., Szent Istvan University, Gödöllö, Hungary, 18-19th June. Gödöllö: Szent Istvan 

University. pp.102-107. https://doi.org/10.17626/dBEM.ICoM.P00.2015.p019; ISBN 978-963-269-492-4 

Dabija, D.C., Băbuț, R. (2019). Enhancing Apparel Store Patronage through Retailers’ Attributes and 

Sustainability. A Generational Approach. Sustainability, 11(17), 4532. https://doi.org/10.3390/su11174532 

Dabija, D.C., Bejan, B.M., Pușcaș, C. (2020). A Qualitative Approach to the Sustainable Orientation of 

Generation Z in Retail: The Case of Romania. Journal of Risk and Financial Management, 13(7), 152. 

https://doi.org/10.3390/jrfm13070152 

Nagy, I.D., Dabija, D.-C. (2020). The Transition from Natural/Traditional Goods to Organic Products in an 

Emerging Market. Information, 11(4), 227. https://doi.org/10.3390/info11040227 

Pop, N.A., Dabija, D.C. (2013). Development of an organic food mentality in Romania. In: Thomas, A.R., 

Pop, N.A., Brătianu, C., (Eds.). The Changing Business Landscape of Romania: Lessons for and from 

Transition Economies. New York: Springer Publishing House. pp.45-60, ISBN 978-1-4614-6864-

6; http://dx.doi.org/10.1007/978-1-4614-6865-3_4 

Pop, R.A., Dabija, D.C., Pocol, C.B. 2024. Food Retail Resilience pre-, during and post-COVID-19: A 

Bibliometric Analysis and Research Agenda. Foods, 13(2), 257. https://doi.org/10.3390/foods13020257 

Doctoral School of Economics and Business Administration 

https://doi.org/10.17626/dBEM.ICoM.P00.2015.p019
https://doi.org/10.3390/su11174532
https://doi.org/10.3390/jrfm13070152
https://doi.org/10.3390/info11040227
http://dx.doi.org/10.1007/978-1-4614-6865-3_4
https://doi.org/10.3390/foods13020257


 
Pagina 2 din 2 

Popa, I.D., Dabija, D.C. (2019). Developing the Romanian Organic Market: A Producer’s 

Perspective. Sustainability, 11(2), 467. https://doi.org/10.3390/su11020467 

Prodan, S., Stanca, L., Dabija, D.C. 2025. What do citizens think of central bank digital currencies in the euro 

context? A Twitter sentiment analysis. Kybernetes. https://doi.org/10.1108/K-10-2024-2866 

Stanca, L., Campian, V., Dabija, D.C. 2025. Adaptation and Resilience in Retail: Exploring Consumer Clusters 

in the New Normal. Journal of Retailing and Consumer Services, 82, 

104112, https://doi.org/10.1016/j.jretconser.2024.104112 

Stăneiu, R., Stratone, M., Dabija, D.C., Mititean, P. 2024. Valorificarea neuro-leadership-ului în accelerarea 

adoptării tehnologiilor bazate pe inteligență artificială în dezvoltarea capitalului uman în organizațiile de 

afaceri din sectorul IT&C. Amfiteatru Economic, 26(67), pp.721-

740. https://doi.org/10.24818/EA/2024/67/721 

 

 

 

     

 

       Director of PhD School,                                                                      Discipline coordinators, 

   Prof. Alexandru TODEA PhD                                               Prof. Dan-Cristian DABIJA PhD  

            

              Prof. Dan Ciprian-Marcel POP PhD 

 

                    
 
 

https://doi.org/10.3390/su11020467
https://doi.org/10.1108/K-10-2024-2866
https://doi.org/10.1016/j.jretconser.2024.104112
https://doi.org/10.24818/EA/2024/67/721

